PUBLICITY UPDATE

Date of Update:  1.21.04





Publisher:  Exurba Publishing

Title:  Fallback Position, 




Author:  John E. Arnold
Preparing a Contingency Plan for the Worst Case Scenario 
ISBN: 0-9729776-1-9

Price/Format:  $19.95 cloth
Pub Date:  November, 2003
The following is our current publicity campaign:

Exurba Publishing, LLC is spending about $20,000 promoting Fallback Position, Preparing a Contingency Plan for the Worst Case Scenario (job loss)  The promotions include these:

· Ads in Radio Television Interview Report, sent to 8,000 talk radio programs.

· Contracting with Hot Guest to book the author on talk radio programs.

· Since November the author’s been on 30 shows with more booked--into March. 15-60 minutes.

· Many hosts offer kudos for the quality of the information and the guest.

· A copy of the bookings list is attached.

· Exurba then calls the nearest Barnes & Noble store and indicates success of the program and encourages them to consider stocking the book.  Most do.

· A Cooperative Marketing Program and Ad in Bookstore Catalogue with PMA

· A listing with Bowker in Books in Print

· Inclusion in the Catalogue for Quality Books, which goes to all Public Libraries

· Employment of a Publicist, Arrivo Marketing and Communications.

· To pitch related articles to targeted Magazines and Newspapers

· To pitch to Business Journals

· To solicit reviews in major market newspapers and trade publications

· To pitch articles to online career counseling services

· Contract for a Niche Marketing Map for non-bookstores, targeted to those with related interests.

· Contracting with Speaker Services to expose author on the speaking circuit.

· Author Video tape with a live audience to demonstrate speaking skills.

· Development of a professional website with promotional offerings as incentives.

· Video Streaming to encourage speaking opportunities and exposure.

· Endorsements of Talk Radio hosts included

· Talk Radio Schedule and Speaking Schedule listed

· Contracting with a service to drive traffic to the website.

· Contracting Google for traffic to the website and book with meta-words

· Listing with Amazon.com

· Signings at Libraries and Barnes & Noble and Borders stores in the Midwest.

· Showing at London Book Fair

· Spring Book Tour of the Midwest--Michigan, Ohio, Illinois, Wisconsin, Iowa, Missouri, Kansas, Colorado.

For more information, contact Lucy Levenson, Arrivo Marketing and Communications, at lucy@arrivo.us or 781-718-8327 
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